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What are the benefits of 

e-commerce for MSMEs? 



Six ways in which entrepreneurs use mobile 
phones to support their businesses
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➢ Communicating with customers and suppliers

➢ Leveraging digital financial services, making and 

receiving payments

➢ Learning new skills or getting new ideas and inspiration

➢ Storing information and files

➢ Marketing, advertising or promoting their business

➢ Buying and selling products and services



E-commerce is enabling entrepreneurs to 
increase sales 
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99% 94% 97% 96% 95% 92%

Egypt Ethiopia Ghana Kenya Nigeria South Africa

% of MSMEs surveyed that reported 

increased sales from e-commerce adoption

Source: GSMA e-commerce survey 2023



E-commerce is also enabling cost savings
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% of MSMEs surveyed that reported 

cost savings from e-commerce adoption

74% 78%
72%

80%

62%
71%

Egypt Ethiopia Ghana Kenya Nigeria South Africa

Source: GSMA e-commerce survey 2023



What “type” of e-commerce 

are entrepreneurs using? 



Entrepreneurs use social media more than  
marketplaces and websites 
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60%     Social commerce only 

MSME use of e-commerce channels

16%

13%

11%

49% 33%

20%

29%

25%

Micro Small Medium

Social commerce + 

marketplace

Social commerce + 

website

All three channels

Other1%

13%

16%

2% 2%

11%

Source: GSMA e-commerce survey 2023



What do entrepreneurs need 

to adopt e-commerce? 



Entrepreneurs say they need capital, training and 
better delivery options 
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Financing: 

Loans 

and credit

12%

Capital as 

most critical 

need for 

growth 

40%

Training:

Marketplaces 12%

Social media 9%

Websites 10%

Marketing 11%

More 

skilled 

workers

14%

Lower 

cost 

delivery

9%

Source: GSMA e-commerce survey 2023



Consumer trust and preference for cash are key 
challenges to adoption
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Customers do not… Customers prefer to…

Trust marketplaces 

and websites 48%
Interact with merchants 

in-person 43%

Use cash 43%

Returning items

is difficult 35%

Understand how to use 

websites 33%

Understand how to use 

marketplaces 35%

Customers think…



What is required to advance 

e-commerce adoption? 



Key focus areas to advance e-commerce growth 
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Business Readiness

Enabling policies

Digital payments

Delivery and logistics

Consumer Readiness

Business Readiness

Affordability Skills Finance Connectivity

Unified 

e-commerce laws
Updated policies

Mobile money Interoperability

Innovative solutions National addressing



Download the report

Get in touch

Nigham Shahid 

Senior Insights Manager, GSMA

nshahid@gsma.com
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