Sustaining Growth,
A Vision for Iri

)‘\

= )

- Yaks /

Bl N
- e RN s
S - ,:--<=‘z-\, 1Y 2 .‘) \ 2
_— ‘ R, <R, A
—

mmmmijd a0

¢ Tourlsm Irelangw




sland ot lreland

286 OOO jObS 6% of GDP

L TS 3 i "n g S —



Good Friday Agreement

1996



Market Rankings
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Mainland Europe €1 .4bn Mainland Europe €1.93bn *37%

Great Britain

e
€1.3bn  § North America  €1.7bn

+62%




Visitor Activities Show Dramatic Change

219,000 2,077,000
103,000 399,000

177,000 193,000 +9%

87,000 131,000 +50%

Source: Failte Ireland



Commercial Partnerships
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EACH WAY AS PART
OF A RETURN TRIP

This summer, wander through
5,000 years of history in Ireland's
Ancient East. Take a trip to explore
the famous Rock of Cashel or
head west to discover the dramatic
coastline of the Wild Atlantic Way.
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Media Publicity
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Screen Tourism
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104m Reach 120 each
€16.5m EAV €23m EAV
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Global Greening
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Insight Report

The Travel & Tourism
Competitiveness : in the world

Report 2017 ‘ .
Effectiveness of

Paving the way for a more sustainable

and inclusive future
S marketing and
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