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I. Introduction 
 

Compelling, effective and coordinated communication is integral to carrying out the work of the 
United Nations. It helps raise awareness of the critical issues being tackled across the globe. It 
provides valuable information to decision-makers, stakeholders and community members. It 
creates understanding and empathy through sharing people’s perspectives and experiences. It 
promotes positive individual behavior and social change towards more peaceful, inclusive and 
prosperous societies. 
 
As such, the United Nations Trust Fund for Human Security (UNTFHS) Guidelines require that 
all programmes include a component for dissemination, outreach, and communication, including 
on the added value of the human security approach, allowing up to 3% of the budget for such 
activities. This is meant to showcase the progress and outcomes of the programme, support 
achievement to key programme activities, broaden understanding of the value of the human 
security approach, generate greater engagement across stakeholders, and boost interest in human 
security and the UNTFHS.  
 

II. What is expected from UNTFHS programmes? 
 
Communication and outreach provide opportunities for creativity and innovation through 
capitalizing on the reach of new technologies and platforms as well as highlighting the diversity 
of people’s perspectives and experiences. To maximize the power of communication to advance 
the goals and objectives of UNTFHS programmes, the Human Security Unit (HSU) will review 
proposals for the quality of the communications and outreach strategy. In addition, the HSU will 
monitor the development and dissemination of these materials throughout the programme period. 
 
To this end, the HSU expects the following from UNTFHS programme teams: 
 
 At least once per quarter, share compelling outreach and communications materials, 

including but not limited to videos, photos, human interest stories, press releases, bulletins 
and newsletters, infographics, lessons learned briefs, and social media posts. 

 Connect with HSU/UNTFHS social media accounts: Please always tag the relevant 
HSU/UNTFHS account, use #humansecurity and/or #UNTFHS and actively engage with 
our accounts. 

 Inform the HSU of upcoming events in advance: Please inform the HSU in advance of 
(preferably at least 3 months) launch, donor, community or other events that are being 
organized by the programme. 

 Ensure messaging is in line with the human security approach: Human security 
advances comprehensive, people-centered, context-specific and prevention-oriented 
responses. Therefore, messaging on the programme should highlight the integrated nature 
of the programme and the value a holistic response brings in addressing complex 
challenges facing communities.  



 
 

III. Are there any specifications for outreach & communication materials?  
(Please refer to Annex A for examples) 

VIDEOS 

Videos are powerful means of communication and can be used in a variety of ways. Therefore, 
the HSU encourages all programmes to produce and share videos. 
 
Required Specifications Tips Remarks 

Resolution of 1280 x 720 
(or close to it) 

DO: Professionally 
produce interviews  

When possible, hire 
professionals to create and edit 
compelling videos. 

A 4:3 or 16:9 aspect 
ratio 

BUT ALSO, please send 
short and informal videos 

too! 

Short videos shot on phones or 
cameras can also be shared as 
these can be used for Twitter 
and Instagram posts. Videos 
shot by beneficiaries showing 
their perspectives are also highly 
recommended. 

Saved as AVI, MOV or 
MP4 files 

DO: Use interviews and 
highlight action 

Use interviews of beneficiaries 
sharing personal stories as well 
as government officials/ UN 
staff sharing thoughts on the 
value of the human security 
approach and the outcomes of 
the program. Highlight the 
“action” on the ground to 
showcase the programme and 
human security approach.  

Shared in final and 
editable forms 

 (raw footage, split track 
without audio)  

DO: Include English 
subtitles and a written 

script 

If there are any other languages 
spoken in the video, please 
include subtitles in English and 
share a written script, if 
possible.

 
 
 
 
 
 
 



PHOTOS 

The HSU/UNTFHS uses programme photos on our website, in outreach and donor-facing 
materials, and showcases them at major events. Therefore, please regularly share photos with 
the HSU that capture programme activities and results. 
 
Required Specifications Tips Remarks 

Minimum of 720x1080 
pixels at 180-300 pixels 
per inch (ppi) 

DO: Highlight people  

Highlight people in the images 
where possible. Images of 
people in ‘action’ are also 
preferable as this helps to show 
the dynamic nature of UNTFHS 
programmes.

JPEG or PNG format 
DO: Show the variety of 

your work and 
stakeholders 

Include images that highlight the 
variety of activities being 
implemented through UNTFHS 
programmes and the range of 
stakeholders involved. 

Accompanied with the 
photographer/entity 
credit and a caption  

DO: Provide professional 
photos 

Please submit high-quality, 
high-resolution images and 
when possible, hire a 
professional.

 
 

SOCIAL MEDIA 

Share your accounts with us and follow HSU/UNTFHS accounts: 
 
 Twitter: @UNhumansecurity  
 Facebook: @UNTFHS  
 Instagram: @UNhumansecurity 
 YouTube: United Nations Trust Fund for Human Security 

 
Please use hashtags, including #humansecurity and #UNTFHS. 
 
 
 
 
 
 



HUMAN INTEREST STORIES 

 
Stories and experiences of local people engaged in and benefitting from the programme are 
powerful. Please share these with the HSU as often as possible. 
 
                  

Tips Remarks 

DO: Contextualize the story from a 
human security perspective  

It is important that human interest stories provide 
background information on the context. In 
addition, please frame the story from the 
perspective of human security, highlighting how 
the principles of human security translate into 
concrete and tangible improvements in people’s 
lives.  

DO: Share stories from different 
stakeholders  

Stories can highlight perspectives of different 
stakeholders from community members, to 
community leaders, local and national 
government, civil society and others.  

DO: Share moments in time and 
transformations  

Stories can highlight specific moments in time 
throughout the programme as well as show the 
transformation that took place through the course 
of the programme. 

DO: Include high quality photographs 
with each story  

Share multiple photographs that capture the 
person, the context, the programme activities and 
the outcomes of the programme. Please share 
these separately per the photo specifications 
above. 

 
 

OTHER MATERIALS 

 
Please also produce and share bulletins, newsletters, press releases, infographics and any other 
materials that will advance the goals and objectives of the UNTFHS programmes.  
 
 
Reach out to the Programme Management Officer if you have questions or wish to have examples 
beyond those in the annex. 



IV. What are the UNTFHS branding elements that should be used? 
 
Please include the UNTFHS logo on all materials produced with programme funds. The logo can 
be used in three colors as shared below: 
 
 

 
RGB: 0 0 0 

 
RGB: 0 173 239 

 
RGB: 0 53 82 
 
The human security concept can also be visualized and explained with the following graphic. It 
depicts the three freedoms as a triangle and within it the hybrid protection and empowerment 
approach. Set within this circle are the four human security principles. 
 

 
 
  



ANNEX A: EXAMPLES  
 

PHOTOS 

                         

 

                         

 

 

 

VIDEOS 

 

 UNTFHS programme in Republic of Congo: 
https://www.youtube.com/watch?v=XATzaXPma9g 

 Human Security Approach to Disaster Risk Reduction: 
https://www.youtube.com/watch?v=OL3INqbvkTA  

 This is my batey: Stories of accomplishments through education: 
https://www.youtube.com/watch?v=0Bhk8DnyNCM  

 

 

 



HUMAN INTEREST STORIES 

 

 



OTHER MATERIALS 

 





 


