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Definitions

A migrant is defined as “a person who moves to a country other than that of his or
her usual residence for a period of at least one year, so that the country of
destination effectively becomes his or her new country of usual residence”.
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Politically stable, democratic countries with high standards of living are the
most attractive destinations for migrants. Many are former colonial powers,
while other are the English-speaking former colonies of the developed world

Most of the countries that score the highest
in terms of attractiveness do not Migrants (top ten) | (top ten)

: : usS Japan

necessarily have a need for migrants

UK Italy
With the exception of Japan, the countries Australia Portugal
most in need of migrants are in western Norway Finland
and eastern Europe France Czech Republic

Canada Greece
Countries that rank high in terms of Switzerland France
Accessibility for Migrants are in the Sweden Latvia
developed part of the “New World” Ireland Belgium

Hong Kong Austria
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