Communication toolkits to get a Challenge:
An intelligent and responsible
use of water
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A Brief Portrait of Canal de Isabel Il

In the past:

A Canal de Isabel Il was founded in 1851 with the support of Que
Isabel II

A Mid-19th centuryMadrid water supply situation was extremely
worrying: 220,000 inhabitants/ under 7 litres of water per day

Today

A It manages the complete water cycle in the regiomMzdrid:
Qupply (14 reservoirs)
Treatment(12 DWTP)
Distribution (14,500 krmetwork)
Sanitation (150 WWTP )
Reusesystem (60 Hn? for irrigation and streetleaning)

A Canal de Isabel Il supplies water to six million people

1st International Conference of the Global T UN@HABITAT
Water Operators’ Paritnerships Alliance AL =@ | wor A%R URBAN FUTURE

Raising Awareness and Communicating the Urgency fo Act —on WAtER Global Water Operators’ Partnerships Alllance

vt - e

Zaragoza, Spain. 3-4 December 2009



Ve N\

2 OSNJ {AlUdzE A2y 2\

V a | R NJe@loni$Gharacterizedy its irregular

IRREGULAR

LINB O A LJpaitdrni A 2 y Qa ' e \PREC'P'TAT'ON
V TheClimateChangepredictsan scenariofor \ p—
2030with 5% 14%decreaseof natualresourcedor L

the IberianPeninsula \EP'SODES

V Increaseof severedroughtperiods

N
LESS WATER RESOURCES

Ist International Conference. of thg Global ~ —— UN@HABITAT
Water Operators’ Partnerships Alliance AL, PR FOR A BETTER URBAN FUTURE

L FEANTE OO0 VIES
W\.“““

Raising Awareness and Communicating the Urgency to Act sem | un Water L VR LU eues DA p
Zaragoza, Spain. 3-4 December 2009




The Communication Toolkit Strategies

The Canal de Isabel Il communication strategy focuses on two main lines of work:
preventive and corrective.
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CanalEducal heproject

The first educational program of Canal de Isabel Il was designed in 1992

Objectives and philosophy of the project:
Achieving awareness of children in the responsible consumption of water and environmental care

New research and advances in science education:

How children receive, interpret, encode and store all the information
How to recover and use this information later

Education is seen as a compendium of:

Knowledge
Behaviors
Habitsof conduct
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CanalEducal heproject

A Some basic conclusions

Not only the replication of good practices tend to create good habits:
They must understand the purpose

Goodhabits of consumption and environmental care helps improve children's social behavior

Therefore it is essential to collaborate with educators by providing the tools to be acquired and set
these good habits

CanalEducdnas tried to create these
tools for educators and studentand a
contact place to share and expand
knowledge: www.CanalEduca.com
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CanalEducaoday

A Our educational offerings for 2068010 is as follows:

AWater, the canal that connects us
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CanalEducal heresults

Someresults
A 100,000 students
A 500 schools

A 30,000 teachers, parents and other partners

Areinvolvedin the initiatives of CanalEduca
everyyear

We also have the recognition of our partners in
the International Water Association
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Join the Water Challeng¢ i

The Water Challenge, more than an awareness campaign

New approach to the communication task
We must ensure that each person feels a fundamental piece of the solution
We have to awaken in people a personal aotectivechallenge

It is not a common communication campaign, we want create a social
movement

i Individual effort is important
because it adds to the other efforts
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Join the Water Challeng¢ i

The Water Challenge, more than an awareness campaign
Advertising campaign

With all the tools that advertising has traditionally placed at our
service

Social commitment campaign

The new technologies of communication and direct marketing have
enabled us to all sorts of audiences
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Join the Water Challeng

Television

Generic communication line, involving the
whole society in the Water Challenge



Jointhe Water Challenge {7

Press and others communication pieces
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Jointhe Water Challenge {7

Internet
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10 gestos para ahorrar agua

Consumir agua de forma eficiente es mucho més Fécil de lo que imaginas.
Sigulendo estos consejos bdsicos, ahorrards mucha agua.

1. Clemra el grifo mientras te enjabones las manos, te afeites o te laves los

dientes. Un grifo ablerto consume hasta 12 Itros de agua al minuto.

2. Dachate en lugar de bafiarte y clerra el grifo mientras te enjabonas.
Ahorrards 150 litros de media cada vez.

3. No uses el inodoro como cubo de basura. Coloca una papelera de aseo.
Ahorrarés de 6 a 12 itros de agua cada vez que vadies la dsterna.

4. Utiliza la lavadora y el lavavalillas con la carga completa y el
programa adecuado. Al lavar a mano consumes un 40% més de agua.

. No dejes el grifo abierto para que se enfrie el agua. Pon una jarra en
el frigorifico.

. Repara los grifos. Evita que goteen. Ahorrarés una media de 170 liros
de agua al mes.

. Utiliza cistemas de doble carga para usar s6lo el agua que necesites
Puedes reducir el consuma de agua a la mitad

8. Utiliza el agua sobrante de las jarras de las comidas y de lavar las
verduras para regar las plantas.

9. Cerra levemente la llave de paso de a vivienda. No apreciards la
diferencia y ahorrards una gran cantidad de agua diariamente.

10. Ponte en contacto con el 9000 CANAL para comunicar pérdidas de agua.
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