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Geographic Coverage

« Confirmed:
— Mainland China
— Hong Kong
— Macau

* To be confirmed:
— South Korea
— Taiwan
— Japan

* To be excluded:
— Mongolia



ICT Coverage

UNDESA: Roger Fidler (1996):
e The Internet e Document domain
e Mobile Phones e Interpersonal domain

e Audio-Video Media e Broadcast domain



Fidler's Media Domains
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1. About 30,000 years ago: Speech
and spoken language greatly extend
interpersonal face-to-face communication
and enhance expressive forms of story-
telling, contributing to development of
broadcast domain and modern human
cultures.

2. About 6,000 years ago: Emergence
of written language leads to development
of document domain, which accelerates
spread and preservation of knowledge
and culture.

3. Less than 200 years ago: Application
of electricity rapidly accelerates
development of new communication
media. New class of language
emerges—digital language.

Source: Fidler (1997). Mediamorphosis., p. 34



Data Problems

 Unavailability of data on key questions:

— No official statistics anywhere on the
effects of ICT on youth

 Unreliability of available data:

— Non-official data on effects of ICT largely
problematic in methodology

» Unwillingness to share available data

— Data on use of ICT largely owned by
commercial firms reluctant to give out for
free
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Can I Rely on the Data?

Internet addiction as
the primary cause of
juvenile crimes ( 7he
Bejjing Youth Dally,
2005/10/17)

... A survey of 197
youth in jail in Louyang
City, Henan Province
found that 50% of them
committed crimes, 30%
of which involved
robberies, because
they needed the
money to use the
Internet. ...



My Data Sources

 First-hand data (HKIP, 2002-05)
» Second-hand data (CNNIC, MOIP, etc.)
« Anecdotal data (minimally used)

Asia-Pacific Internet Research Alliance
(APIRA, www.apira.orqg)

e (NIDA WA/IC
Chlna S Korea Talwan
£ A

Hong Kong Maéao Malaysia



The DUE Framework of ICT

e Adoption Rate e Time e Socializing

e Digital Divide e Location e Leisure
o Content e Civic efficacy
e Language

Source: Zhu & He (2002)

BRI .



Hong Kong Data, 2000-05

e Annual surveys of 1,200-1,800
residents, randomly selected and
interviewed over telephone

o 22% of the samples at age between
15 and 24, amounting to 250-300
individuals per year.

e Analysis focusing on comparisons
between:

— Youth (15-24) and adults (25+)
— Young men and young women



Diffusion of the Internet (1)

Persistent Generational Gap
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Diffusion of the Internet (2)

Minimal Gender Gap
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Diffusion of the Internet (3)

Closing Age Gap
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Diffusion of Mobile Phones (1)

Age Gap in Mobile Phone Use

[015-24 W 25+
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Diffusion of Mobile Phones (2)

Gender Gap in Mobile Phone Use

O Male B Female
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Use of the Internet (1)

Who Goes to Internet Cafe?
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Use of the Internet (2)

Content Gap

[0 Male @ Female
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0 Male 7% 23% 39% 22%
B Female 25% 56% 15% 8%




Use of the Internet (3)

Global Medium, Local Usage
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Use of Mobile Phones (1)

Age Gap in SMS Use
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Use of Mobile Phones (2)
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Gender Gap in SMS Use

0 Male @ Female
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1 Male 0.4 7.4
B Female 12.4 13.4




How Do You Measure “Effects”?

Self-reported data, such as "The
Internet has made me ...” (can you
trust it?)

o Comparison between users and non-
users (what if everyone is a user?
what happens after other factors are
controlled for?)

e Comparison between heavy users and
light users (which causes which?)

o Comparison users over time (most
logic)



Effects of the Internet (1)

Use of Traditional Media (Mins/Day)
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Effects of the Internet (2)

Socializing/Heath Activities {(Mins/Day)
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Effects of the Internet (3)

Attitudes toward the Internet
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Effects of the Internet (4)

The Internet has made ...

— People to know politics better — People to have more to say about govt
Officials to care more about public People to have more political power
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What Has the History Told Us?
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Policy Discussions

e Digital Divide:
— a temporal issue in the region

e Digital Isolation:
— not substantiated by empirical data

e Digital Addiction:
— how serious is it?

e Digital Crimes:
— cause or outcome of social alienation?



