
ANNUAL REPORT

2006



Note on source information: Data in this report are drawn from the most
recent available statistics from UNICEF and other UN agencies, annual
reports prepared by UNICEF country offices and the June 2007 UNICEF
Executive Director’s Annual Report to the Executive Board.

Note on resources: All amounts unless otherwise specified are in US dollars.



FOREWORD 1

CHILDREN AND THE MILLENNIUM DEVELOPMENT GOALS 2

MANY ROADS, ONE DESTINATION 10

POWER OF PARTNERSHIPS 20

OPERATIONS AND RESOURCES MANAGEMENT 30

PANELS

THE BODY SHOP: BREAKING SILENCE 5

IKEA: EMPOWERING WOMEN, CHANGING CHILDREN’S LIVES 19

CORPORATIONS JOIN FTSE4GOOD 29

UNICEF ANNUAL REPORT 2006
Covering 1 January 2006 through 31 December 2006

CONTENTS



UNICEF ANNUAL REPORT 2006ii



FOREWORD 1

FOREWORD

In 2006, UNICEF received the Prince of Asturias Award, one of Spain’s highest
distinctions, in recognition of our humanitarian work on behalf of children.
We were particularly honoured to receive this tribute in the year that UNICEF
celebrated its 60th anniversary.

UNICEF has evolved over the past six decades from an organization responding
to emergencies to a beacon for children in emergency and non-emergency
situations alike. Today, UNICEF works to protect children’s rights, while focusing
squarely on results.

As the Annual Report 2006 details, UNICEF – through integrated programmes,
strong partnerships and determined leadership – is more accountable, more
data-driven and more results-oriented than ever before.

During this reporting period, we convened a meeting of all UNICEF representatives
in sub-Saharan Africa to evaluate programme initiatives particularly related to
health outcomes, and to strategize ways to scale up successful projects, with a
specific focus on integrated, community-based interventions.

UNICEF continues to strengthen its data collection at the country level. In 2006,
we began conducting the Multiple Indicator Cluster Survey every three years
instead of every five years. Statistics and supporting documentation are also
generated through the Demographic and Health Surveys and DevInfo software,
which assist countries in monitoring their progress towards achieving the
Millennium Development Goals.

In order to achieve results for children, UNICEF expanded and strengthened
its partnerships. Global alliances help provide sustenance and basic health
care to children and mothers. Sports clubs and leagues have joined UNICEF
in promoting education and fighting AIDS. National Committees and Goodwill
Ambassadors have helped focus the world’s attention on children.

This review of 2006 highlights achievements made on behalf of the world’s
children. With a collective sense of urgency, it is possible to continue to make
significant progress in fulfilling the Millennium Development Goals.

Ann M. Veneman
Executive Director, UNICEF
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A delegation of 64 adolescents from the G8 countries – Canada, France,
Germany, Italy, Japan, the Russian Federation, the United Kingdom and
the United States – descended upon St. Petersburg (Russian Federation)
in July 2006. For nearly two weeks, they grappled with pressing issues –
education, HIV/AIDS, energy and tolerance. Nearby, leaders from the G8
countries also debated these topics.

On 16 July, Junior 8 (J8) delegates addressed world leaders at a G8 Summit
for the first time, bringing to the table their suggestions for building a
future of hope and peace. Their proposals, informed by young people from
developing countries who had gathered at videoconferences in Bangkok,
Cairo, Johannesburg and Mexico City, called for equal access to free,
quality education, immediate action for children and young people affected
by HIV/AIDS, urgent measures to protect the environment, and an end to
violence and discrimination. The idealistic, energized teens devised specific
projects that could bring their goals to fruition. They dismissed ethereal
visions and instead called for concrete action and accountability.

This historic meeting, supported by the Morgan Stanley International
Foundation and UNICEF, is emblematic of the way forward, where young
people are key development partners and children are at the heart of the
Millennium Development Goals. It also mirrors UNICEF’s blueprint for
achieving the promise of the Millennium Declaration.

As this annual report demonstrates, the road to achieving the Millennium
Development Goals is strewn with obstacles – intractable poverty, ingrained
gender discrimination, a paucity of basic sanitation and safe water, rampant
disease and generations of illiteracy. But the review of 2006 also illustrates
how steadfast determination, strong partnerships, smart investment
and precise accountability carve out impressive inroads and models for
sustainable development.

CHILDREN AT THE CENTRE
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A STEADY EYE ON CHILDREN
Once a solid hunch, today it is an absolute
certainty that children are central to achieving
the Millennium Development Goals. Progress
towards ending extreme poverty and its
deadly effects can be accurately measured
by monitoring the status of children. Midway
through the first decade of the 21st century,
there is cause for alarm, as young people
throughout the developing world are in
grave danger.

If the entire population of Seoul (Republic
of Korea) died within one year, shock waves
would reverberate throughout the world. Yet,
the more than 10 million deaths each year of
children under age five barely evoke a tremor.
The fact that two thirds of these deaths are
preventable makes this statistic even more
tragic. Like a canary in an oxygen-deprived
coal mine, the deaths of children across the
globe are a stark warning that, at the current
pace, the world will fail to meet the deadlines
for the Millennium Development Goals.

Nearly 4 million infants do not survive their
first month of life. Half a million women die in
pregnancy each year, leaving countless infants
and children motherless. One child in six is
severely hungry. One in seven receives no
health care. More than 1 billion people do not
have access to potable water, and 40 per cent
of the world’s population live without basic
sanitation. Some 115 million primary-school-
age children do not attend school, with girls

disproportionately excluded. Even though
vaccine-preventable diseases are on the
decline, acute respiratory infections, malaria,
diarrhoeal diseases, child and maternal
undernutrition, unhealthy home environments
and accidents cut down unfathomable
numbers of children.*

HIV/AIDS continues to devastate communities,
countries and continents. An estimated
2.3 million children are infected with HIV,
millions more are affected due to parental
illness, and 15 million have been orphaned.
School systems have been decimated as
qualified teachers and school administrators
have fallen sick or died from AIDS.

Children continue to be disproportionately
affected by war, whether recruited as soldiers
or displaced and left homeless by armed
conflict or other disasters, and they are
frequently victims of violence. Young people
are trafficked as chattel, fall prey to commercial
sexual exploitation and are entrapped in the
worst forms of labour.

The deadline for the Millennium Development
Goals is rapidly approaching. The urgent
need to meet time-sensitive benchmarks
drives UNICEF’s dedication to children, its
commitment to efficiency and accountability,
its recognition of the synergy of the goals
themselves and its ongoing partnerships
with the public and private sectors.

* All data throughout this report are based on the most recent available estimates.



There is a growing trend among corpo-
rations to adopt socially responsible business
practices. Corporate philanthropy has
extended beyond charitable donations to
include social investments, reviews of core
business practices as they relate to social
value, and partnerships that will advance
policies and practices for social development.

UNICEF recognizes and nurtures its
affiliations with corporations. Together,
corporate partners and UNICEF have
mobilized resources, created programmes,
developed policies, and designed and
implemented advocacy initiatives and
awareness campaigns.

In 2006, corporate partnerships and alliances
raised nearly $94 million for UNICEF.
Through dedicated fund-raising and essential
collaboration between UNICEF National
Committees and country offices, corporate
engagement takes root at the local level –
touching children, families and communities.

Strongly committed to the power and
promise of partnerships, UNICEF employs
robust corporate sector guidelines and
looks to create long-term strategic alliances
with companies and organizations that
share a commitment to, and affinity with,
UNICEF’s core values. UNICEF advocates
for the corporate sector to invest in sustainable
practices and projects that benefit children.

UNICEF works with an impressive array of
private sector companies through wide-ranging
activities, including the provision of cash or
in-kind donations, strategic philanthropic
investments, and exchanges of technical
knowledge and expertise. The spectrum of
involvement is as varied as the companies
themselves – from galvanizing and harnessing
the expertise of their networks, to extending

employee and customer contributions, to jointly
developing programmes and initiatives, to
publicizing and encouraging discussion about
issues related to the health and well-being of
children. Whatever the involvement, UNICEF
does its best to create mutually beneficial
relationships and to maximize resources and
investments made on behalf of children.

Corporate partners support numerous UNICEF
activities, including interventions in child
survival, education, HIV prevention and
humanitarian responses in emergencies.
A sampling of industry’s commitment to UNICEF
includes a top financial firm that supports basic
quality education and a leading logistics group
that helps provide life-saving immunization.

For a partial listing of UNICEF’s 2006 corporate
alliances, see page 41.

POWER OF PARTNERSHIPS 23

CORPORATE ALLIANCES
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PUBLIC-PRIVATE PARTNERSHIPS
Alliances across the public and private
sectors generate funds, innovation and
ambition. On the international front, three
global public-private partnerships have
bolstered efforts to improve the lives
of children and their families: the GAVI
Alliance, the Global Alliance for Improved
Nutrition (GAIN) and the Global Fund
to Fight AIDS, Tuberculosis and Malaria.
National public-private partnerships,
such as the Micronutrient Initiative in
Canada, have also produced outstanding
results for children and mothers in the
developing world.

GAIN helps reduce undernutrition by
providing funds for and technical advice
on fortified foods and other mechanisms
to boost nutrition. The partnership has
brought together development agencies,
governments, foundations and industries
to help feed the hungry.

The GAVI Alliance, formerly known as
the Global Alliance for Vaccines and
Immunization, provides vaccines to children
in the developing world. In 2006, the
GAVI Alliance supported two vaccines to
weaken the grip of the biggest child killers.
One prevents rotavirus, which causes
diarrhoeal disease, and the other prevents

pneumococcus, a major cause of
pneumonia, meningitis and sepsis.

The Global Fund to Fight AIDS, Tuberculosis
and Malaria raises, manages and disburses
money in the battle against three of the
world’s deadliest diseases. The Global
Fund works with multilateral and bilateral
organizations to direct resources to areas
with the greatest need.

These three global partnerships are
funding sources and do not work directly
on the ground. Yet their contributions
are felt throughout the developing world.

Global partnerships allowed thousands
of vaccinators in Iraq to go from house
to house to conduct polio immunization
drives, reaching 4.8 million children.
In 2006, more than 220 million children
were vaccinated against measles.
These alliances also touched the lives
of some 26 million Nigerian children
who were immunized against measles
in a 2006 campaign. And as Uzbekistan’s
fortified flour programme works to
improve the health of the 33 per cent
of children under age five who are
anaemic, a public-private partnership
fuels the drive.



POWER OF PARTNERSHIPS 25

The Inter-Parliamentary Union (IPU) is a
staunch ally of UNICEF, helping to bring
children’s issues to the forefront. The main
focus of this collaboration in 2006 has been
the protection of children from violence,
exploitation and abuse. In February, at
the invitation of the Viet Nam National
Assembly, IPU and UNICEF organized
a seminar in Hanoi. Eighty members
of Parliament from 13 countries in the
Association of Southeast Asian Nations
attended the seminar to discuss preventing
trafficking and violence against children.

At the 114th Assembly of the Inter-
Parliamentary Union in May 2006, the two
organizations arranged a panel discussion

on children and AIDS. Parliamentarians
were urged to break the silence about AIDS,
to ensure comprehensive policies, legislation
and adequate funding that includes children,
and to support families and communities
affected by AIDS.

The UNICEF Innocenti Research Centre,
established in 1988 to improve the organiza-
tion’s research capability, informs the work of
IPU and UNICEF through data-driven examples
of what parliamentarians can do to protect
children. With a new four-year agreement
commencing in 2007, parliamentarians
will have access to up-to-date information,
research and guidance as they work to end
the exploitation of children.

PARLIAMENTARIANS



Andorra National Committee for UNICEF

Australian Committee for UNICEF

Austrian Committee for UNICEF

Belgian Committee for UNICEF

Canadian UNICEF Committee

Czech Committee for UNICEF

Danish Committee for UNICEF

Dutch Committee for UNICEF

Estonian National Committee for UNICEF

Finnish Committee for UNICEF

French Committee for UNICEF

German Committee for UNICEF

Hellenic National Committee for UNICEF (Greece)

Hong Kong Committee for UNICEF

Hungarian National Committee for UNICEF

Iceland National Committee for UNICEF

Irish National Committee for UNICEF

Israel Committee for UNICEF

Italian National Committee for UNICEF

Japan Committee for UNICEF

Korean Committee for UNICEF

Republic of Latvia National Committee for UNICEF

Lithuanian National Committee for UNICEF

Luxembourg Committee for UNICEF

New Zealand Committee for UNICEF

Norwegian Committee for UNICEF

Polish Committee for UNICEF

Portuguese Committee for UNICEF

National Committee for UNICEF of San Marino

Slovak Committee for UNICEF

UNICEF Slovenia

Spanish Committee for UNICEF

Swedish Committee for UNICEF

Swiss Committee for UNICEF

Turkish National Committee for UNICEF

United Kingdom Committee for UNICEF

United States Fund for UNICEF

NATIONAL COMMITTEES
FOR UNICEF
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NATIONAL COMMITTEES
UNICEF is funded exclusively by voluntary contributions.
The 37 National Committees are the lifeblood of the
organization, collectively raising about one third of
UNICEF’s annual income. The Iceland National Committee
for UNICEF, the newest committee, was acknowledged
for enrolling more than 2 per cent of Iceland’s population
as regular contributors.

Raising money is just one of the vital activities of the
National Committees. During 2006, the United States Fund
for UNICEF arranged for CNN to visit Chad, Darfur (Sudan)
and the Democratic Republic of the Congo. The station
broadcast Killing Fields: Africa’s misery, the world’s shame,
in which journalist Anderson Cooper and Dr. Sanjay Gupta,
chief medical correspondent for CNN, visited UNICEF
programmes on the border of Chad and Sudan, as well as
programmes in the Democratic Republic of the Congo.

The Swiss Committee for UNICEF conducted a massive
awareness-raising campaign about female genital mutilation/
cutting in February and March 2006. They rallied the public
with mailings, advertisements and media coverage to stop
this harmful practice. Mobilization activities led up to a
reading by Somali-born author Faduma Korn and a concert
by singer and UNICEF Goodwill Ambassador Angélique
Kidjo from Benin.

The National Committees have been the driving force
behind Unite for Children, Unite against AIDS. Right
from the start, they have been involved in every stage
of the campaign. They participated in the core group
and its steering committee and met with UN agencies,
non-governmental organizations and donor governments.
While the global campaign began in 2005, National
Committees have since helped keep the momentum rolling.
In 2006, the Danish Committee for UNICEF held a highly
publicized Unite for Children, Unite against AIDS event,
where H. H. Princess Alexandra of Denmark lent her voice to
the chorus calling for action to end the epidemic. The Danish
Committee enlisted the support of corporate sponsors,
donors, goodwill ambassadors, the Danish Ministry of
Foreign Affairs and others in the battle against AIDS.

In June, representatives of 18 National Committees
met in Rabat (Morocco) to jump-start an education
for development movement. The seeds for education
initiatives were planted by participants and were to be
followed up in their home countries. Delegates pledged
to focus on children’s accessing the right to education
in both industrialized and developing countries.



Children and adolescents contribute to society
in countless ways. With indefatigable energy,
perseverance and idealism, young people
are often the best collaborators in seemingly
impossible tasks. Not afraid to ask tough
questions or challenge the status quo, they
prod adults to work a little longer, strive a
little harder and dream a little deeper. And,
for these reasons, UNICEF harnesses their
energy in partnerships throughout the world.

A peek at the website Voices of Youth, a
cyberspace forum for young people created
by UNICEF, reveals the passion and insight
of young people. Through an exchange of
ideas and information, children from all parts
of the world analyse issues of development
and human rights. In 2006, the users of
Voices of Youth came from 180 different
nations, with more than 60 per cent from
developing countries. The most active
participants in online discussions were
youths aged 15 to 19. The majority of the
30,000 young people involved in Voices of

Youth during 2006 were girls, who made
up 55 per cent of the website users.

Young leaders are not only engaging in
debate on the Web, many are also active
in civic groups, faith-based organizations,
schools and universities in support of
UNICEF projects and goals. In Romania,
‘The Fighters’ is a network of young people
who go out on the streets, or any place where
adolescents gather, to talk about HIV preven-
tion and work to end the stigma that often
arrives with the diagnosis. Started by a young
man who is HIV-positive, the work of The
Fighters complements the AIDS-prevention
programmes that UNICEF conducts in schools.

New Horizons, a UNICEF-supported project in
Egypt, trains young women to educate their
peers about such health issues as drug abuse,
reproductive health, sexually transmitted
infections, female genital mutilation/cutting
and child marriage. A similar project, called
New Visions, was developed for young men.
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YOUNG PEOPLE
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On the international scene,
more than 1,000 young people
from 80 countries participated
in the XVI International AIDS
Conference in Toronto (Canada).
The young activists met at
this biennial event to influence
leaders and hold them account-
able for keeping their promises
to scale up treatment, care and
prevention initiatives.

Children and young people
were instrumental in the
research for the United Nations
Secretary-General’s Study on
Violence against Children, an
investigation led by Brazilian
human rights expert and
professor Paulo Sérgio Pinheiro
and supported by the Office
of the UN High Commissioner
for Human Rights, UNICEF and
the World Health Organization.
Young people shared their
experiences and views during the
planning of the study in national
and regional meetings. They
also participated as researchers,
data analysts and website
builders for the investigation.

The challenges facing children in the developing
world cannot be tackled by any one organiza-
tion. UNICEF is bolstered by the strength of
shared values and joint endeavours in the
pursuit of a world fit for children. The road to
sustained development is built by individuals,

civil society organizations, philanthropic foun-
dations, faith-based organizations, academic
and research institutions, children and young
people. Each may arrive from a different
path, but they are all striving for a common
destination – a brighter future for all children.

INTERSECTION OF PURPOSES



Before corporate social responsibility became
a catchphrase, the FTSE Group recognized that
humanitarian principles and rising profits are
not mutually exclusive. The index company,
owned by the Financial Times and London
Stock Exchange, made donations to UNICEF
in lieu of holiday cards to its clients in 1996.
The following year, UNICEF and the company
teamed up to promote a fund-raising bond
in Europe. The ‘Zero Value Perpetual Coupon’
raised in excess of $670,000 for UNICEF
projects in Latin America and the Caribbean.

But the crème de la crème of corporate
responsibility emerged in 2001, when FTSE
introduced the first global index series of ethical
stocks, FTSE4Good. The launch of the new index
series took principled business practices to
the next level by establishing criteria that had
to be met to earn a FTSE4Good designation.
Responsible businesses are today defined
as those that work towards environmental
sustainability, develop positive relationships
with stakeholders, uphold and support universal
human rights, ensure good supply-chain labour
standards, and repudiate bribery and corruption.

In addition to monitoring the practices of
other corporations, FTSE recognized its own
role in modelling ethical business standards and
invited UNICEF to become the formal beneficiary
of the index. The company contributes all
licensing fees from FTSE4Good to UNICEF,
as well as 50 pence every time investors
access the FTSE4Good Index Series through
a data vendor.

From inception of the index to the end of 2006,
FTSE4Good raised a total of $2.5 million
for UNICEF. Contributions have funded water
projects in Viet Nam and in Zambia, where
25 boreholes were built that serve nine schools
and the surrounding communities of about
6,000 people, including an estimated 2,000
children. Currently, the company is supporting
a two-year project in Guinea that is helping to
protect more than 200,000 children and young
women who are vulnerable to trafficking.

FTSE employees are encouraged to
participate in UNICEF activities. Each year,
they vote on which project to support
among several presented to them by
UNICEF. Many employees have visited
UNICEF programmes in the field. Through
the United Kingdom Committee for UNICEF,
FTSE staff had an email dialogue with
a girl from Guinea who had been displaced
by war as a young child. Recently, a UNICEF
Programme Officer from Guinea visited
the FTSE office in London to give an update
on the anti-trafficking project and the
children it serves.

Today, about 40 per cent of eligible companies
worldwide meet the FTSE4Good criteria,
demonstrating that the requirements to
be a good corporate citizen are challenging
but achievable. The FTSE Group helps
guide corporations to reach the designation
through its Responsible Investment Unit,
which engages with firms affected by the
introduction of new standards to help them
understand the changes and the requirements
for compliance.

Mark Makepeace, FTSE Chief Executive and
UNICEF Honorary Fellow, has been instrumental
in encouraging other corporations to get
involved with UNICEF. Makepeace joined
other corporate chief executive officers on
a recent UNICEF trip to Zambia, where he
was able to network with his colleagues and
discuss the importance of sustainable
development for businesses.

“Working with UNICEF is an important part
of FTSE’s culture,” said Makepeace. “All of
our employees are involved not only in raising
funds, but also in understanding and supporting
its goals. FTSE encourages companies around
the world to support UNICEF’s campaigns,
such as the dire need to address the disastrous
effects of HIV/AIDS on children in southern
Africa. We hope to encourage the business
world to support the wonderful work being
done by UNICEF.”

CORPORATIONS JOIN FTSE4GOOD
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Like the inner workings of a clock, keeping time while remaining
out of view, UNICEF’s people and departments bring supplies,
information, data and accountability to its charge to protect and
care for children.

In 2006, UNICEF met or improved upon many of the key programme
management indicators established in the medium-term strategic
plan for 2006–2009. As this text will show, by meeting concrete
expectations and goals, UNICEF was able to streamline operations,
tighten deadlines and strengthen accountability.

UNICEF closed its financial accounts and prepared its annual financial
reports to donors earlier in 2006 than in any previous year. Also,
significant progress was made in systems development and in adopting
new technology, which contributed to UNICEF’s overall efficiency.

As part of the UN reform process, UNICEF harmonized its cost-recovery
policies with those of the United Nations Development Group (UNDG),
allowing for easier planning and implementation of joint ventures
and projects among partners – including both donors and programme
countries. The harmonized approach for cash transfers is being
implemented in countries, and a simplified method of transferring
funds to partners is now available to all UNICEF field offices.

In keeping with the UN’s goal of rectifying gender imbalance in the
workplace, UNICEF’s Executive Director appointed a Special Adviser
for Gender and Diversity and conducted a first-ever Senior Staff
Review and Rotation Exercise. The Executive Director also established
a policy that one half of all organizational review committee members
should be women. The gender balance of female staff at upper-level
management has risen from 19 per cent in 2005 to 30 per cent by
September 2006.

OPERATIONS AND RESOURCES MANAGEMENT 31
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UNICEF has embraced the UN reform plan for
coordinating human resources management
among UN organizations. In partnership with
the United Nations Secretariat and Executive
Committee agencies (UNICEF, United Nations
Population Fund, World Food Programme and
United Nations Development Programme), the
ability to share staff and have them transfer
between agencies was bolstered. Staff
recruitment campaigns were designed to
fulfil medium-term strategic plan objectives
and fortify UNICEF’s ability to help countries
advance the Millennium Development Goals.

Investment in technology improved staff
recruitment at UNICEF. Some 44 per cent
of staff hiring in 2006 was completed within
90 days, up from 17 per cent in 2005. For
emergency posts, timely appointments
rose from 55 per cent to 60 per cent during
the same period. (The 60 per cent level of
recruitment for emergency posts within 90
days represents fixed-term appointments only.)
UNICEF is guided by its Core Commitments
for Children in Emergencies, which specify
that contingency staff be in place within six
to eight weeks after an emergency. But in
most instances, placement during emergencies
occurs well before that.

Staff training and education remained
paramount. In 2006, a total of 7,114 staff
members completed various learning
programmes, with more than 6,000 taking
advantage of e-learning/self-learning
approaches. More than 300 staff members
completed a course on working in emergencies.

UNICEF collaborated with think tanks
and leading universities, including
Maastricht University (the Netherlands),
for cutting-edge information in policy
analysis. Through a collaboration
between UNICEF and the World Bank,
103 government and agency staff members
completed the ‘Marginal Budgeting for
Bottlenecks’ course, which explored
scaling up high-impact health and nutrition
interventions.

Partnerships were cultivated with the
London School of Economics, Institute
for Development Studies and Oxford
University, all in the United Kingdom,
Economic Policy Research Institute and
Institute for Democracy in South Africa,
and the World Bank Institute to continue
to improve the skills and expertise of the
UNICEF staff in the future.

HUMAN RESOURCES



UNICEF expanded its capacity through more
advanced information technology. In 2006,
a number of factors – including the threat of
an avian influenza pandemic, UN Reform and
UNICEF’s role as the data communications
leader in emergencies – led to improved
infrastructure.

Planning for an avian influenza pandemic and
other potential emergencies was the impetus
for developing a ‘work from home’ technical
plan. In the event of a highly contagious
pandemic, the structure allows staff members
to communicate with headquarters, the field
and other agencies from home or alternative
office locations. This design enables multiple
agencies to share network connections for
such services as email or Internet access. The
ability to continue operating in the midst of
disaster will help ensure that children are not
mass casualties of an expansive quarantine.

UNICEF has enhanced its emergency
preparedness and response capabilities
by building collaborative frameworks,
procedures and infrastructure necessary
for UNICEF to undertake the Inter-Agency
Standing Committee leadership role in data
communications for humanitarian responses.
During 2006, significant achievements
included enhancing telecommunication
networks to support other UN agencies
in emergencies, identifying activation and
response procedures, testing inter-agency
simulation exercises, activating UN clusters
during crises in the Democratic Republic
of the Congo and Lebanon, establishing
cluster support at New York headquarters
and conducting training.

In 2006, UNICEF’s Information Technology
Division helped improve emergency response
during the Pakistan and Java (Indonesia)
earthquakes, the Sudan/Chad and Somalia
emergencies, and the crisis in southern
Lebanon by providing information
communications technology staff, equipment,
technical support, and global inter-agency
and interdivisional coordination.

DevInfo, the system that allows countries
to monitor progress towards the Millennium
Development Goals, added the EmergencyInfo
database in 2006. The database enables
users of handheld computers and personal
digital assistants to quickly access data
from affected areas and multiple sources.

UNICEF also fortified its internal information
technology performance, achieving global
network connectivity above 98 per cent for
all regions in 2006.

UNICEF continues to enhance its visibility
on the Internet by expanding its website.
During 2006, 22 country and regional office
sites were launched, bringing the total to 53.
During October, Voices of Youth introduced
the English and Swahili versions of ‘What
would you do?’, an online AIDS-prevention
game. And UNICEF’s website for The State
of the World’s Children 2006: Excluded and
invisible was honoured by the International
Academy of Digital Arts and Sciences with
a Webby People’s Voice Award.
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UNICEF is a leader in the procurement of
supplies for children and humanitarian
interventions. In 2006, it collaborated with
UN agencies, selected non-governmental
organizations, the World Bank and the private
sector for a total procurement of supplies
valued at about $1.2 billion. The organization
also acquired about $17 million worth of
in-kind donations, such as vitamin A, BP5
(compact high-protein food), water and
sanitation supplies, and other relief items.

The organization procured vaccines for 40 per
cent of the world’s children and antiretroviral
medicines for 49 countries, and continues to be
one of the world’s largest buyers of mosquito
nets and therapeutic food for children. UNICEF
provided timely and essential commodities
to ameliorate the effects of emergencies
in 60 countries. And UNICEF produced
educational supplies that helped more than
10 million children return to school in 2006.

Vaccines and related supplies made up
the bulk of UNICEF’s acquisitions, totalling
$564 million: $495 million for vaccines,
$48 million for autodisable syringes and
$21 million for cold chain equipment.

Oral polio vaccines were purchased at
a historic high of 2.3 billion doses to
support global polio-eradication campaigns.
Polio-eradication initiatives in Bangladesh
and Nigeria alone required more than
70 million doses of the vaccine.

To help combat malaria, purchases of
mosquito nets reached a record $125 million,
compared with $84 million in 2005.
Twenty-two million nets were purchased,
more than 90 per cent of them long-lasting
insecticidal nets. UNICEF procured nearly
$15 million worth of artemisinin-based
combination therapy medications in 2006.
Combined with $6.8 million worth of
malaria rapid test kits, these supplies
helped UNICEF fight a fierce child killer.

During 2006, UNICEF procured and
pre-positioned stockpiles of vaccines
against meningitis to expedite the response
in the event of an outbreak. When these
deadly viral infections struck, more than
3.5 million children were vaccinated against
meningitis and approximately 6 million
against yellow fever, mainly in the West
and Central Africa region.

SUPPLIES
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